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Chinese Consumers’ Purchase Intention toward Sustainable Luxury Fashion

—An Exploratory Qualitative Study—
B HER (FEREBEEFERTFRE )

The rapidly growing luxury consumption in the emerging economies in Asia especially China has helped luxury
industry boost in recent decades. According to report by Bain & Company (2019)*, Chinese consumers lead the luxury
consumption, accounting for 33% of the global market and it is predicted to be 46% in 2025. However, it should be noted
that Chinese luxury market is still at early age compared with mature markets in developed countries such as Japan even
though Chinese consumers are inclined to be more sophisticated.

Consumption in China has shifted from material consumption to services that meet people’s needs for a better life.
They maintain high levels of sustainability awareness and this could be reflected on tangible purchases (Henninger, 2017)
(1, According to McKinsey China Luxury Report in 20192, China’s young consumers are new to luxury; they tend to be
influenced more by what is happening right now instead of by traditional heritage. Hence, it is an interesting issue to
explore how luxury consumers understand sustainability in consumption, whether their lifestyles would affect sustainable
consumption and what are the values and motivations of sustainable luxury products. This study focuses on Chinese
consumers and their attitudes towards sustainable luxury fashion products—a consumer group that should be further
investigated (Athwal, N., etal., 2019) 2.

The majority of extant research has been quantitative with western consumers in the mature societies. Yet, research
on Asian consumers in a Western market remains limited, which justifies a qualitative enquiry (Henninger, C.E. et, al.,
2017)!. This study is based on semi-structured interviews , which allows for flexibility and ability of asking questions
outside of the interview guide (Bryman and Bell, 2011) B3I, This is carried out by asking questions to understand the
meaning of luxury in consumers’ mind (e.g. “what do you think is luxury product’), to questions about motivation (e.g.
‘what luxury products have you bought in foreign countries’ and ‘why did you buy that product’) to questions about
lifestyles (‘do you think to what extent you care about the environment?”) to questions about sustainable luxury (‘do you
think luxury and sustainability are contradictory and why?” and ‘do you think luxury industry should be role models in
sustainable development’). Through this process, interview respondents can give direct and deep answers to help better
understand motivation and sense of sustainable luxury. The interviews were conducted both by face-to-face and by
telephone. The interview time ranged from 21 mins to 56 mins. This research lasted over a 6-month period. Part of the
interviewees responded in English although they were all Chinese while most participants chose to speak Mandarin when
they were unable to express their opinion sufficiently. All the responses were translated into English. Transcriptions were
analyzed qualitatively with NVivo Pro 12 software (NVivo Pro 12, QSR International Pty Ltd, Melbourne, Australia).

To conclude, the study result addressed three research questions and contributed to the sustainable luxury field. First,
it deals with how luxury consumers understand sustainable development in the context of consumption, especially to
what extend do they agree with the compatible common features between luxury and sustainability. While the current
findings show that contradiction between luxury and sustainability (Cervellon, 2013), this study provided a novel
definition on sustainable luxury fashion products: luxury branded products with high quality, brand equity, with strong
social responsibility and design can fit customers’ various tastes. Although luxury consumers tend to care about
sustainable development, the environment or ethical criteria is not their decision factor. Qu, Y., et al.(2015)"! also
mentioned young consumers’ environmental concern cannot be seen from the luxury purchase behavior. Consumers’
are ego-centered especially when they pay more money on luxury fashion products compared with low-priced

1 Bain & Company, 2019. Available from: https:/www.bain.cn/news_info.php?id=946.
2 Mckinsey, 2019. Available from: https:/www.mckinsey.com/featured-insights/china/the-chinese-luxury-consumer
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counterparts. The novel part is that consumers’ care about their wellbeing including healthiness and price.

Second, this study explores how Chinese consumers’ lifestyles influence attitudes toward sustainable consumption.
Consumers can be classified into three groups: sustainable (Group 1), potential sustainable (Group 2) and unsustainable
consumers (Group 3) based on their sustainable lifestyle and consumption behavior. The three consumer types identified
from this study show different attitude towards sustainable luxury fashion products. Having a deep understanding on
consumer typologies and why they are shopping for luxury fashion brands provide advantage for the industry’s
sustainable development in the long run. Incorporating sustainability as an integral part of luxury brand culture could
increase brand value, potentially influence consumers’ choice and increase sales(Henninger, C.E., et al.(2017)!Y, which
is a win-win situation.

Finally, the study results reveal what values influence purchase attitude and intentions and whether the growing
sustainable consciousness drives intentions for luxury items would be valuable to improve understanding on consumers.
It helps to understand consumers purchase intention on sustainable luxury products, which provide suggestions for
sustainable development in luxury fashion industry. In common with previous study, consumers mainly care about self-
oriented motivation (Jain, 2018 which contains need for uniqueness, high quality, and utilitarian motivation; whilst
relative price and wellbeing are novel personal motivations from this study result. Wellbeing significantly relates to
sustainability; thus, this contributes to both academic study and industry sustainable development. The results benefit
luxury industries to make customer-centered long-term goal in order to achieve sustainable development.

Sustainable behavior changing is a long term process, so further study could explore how luxury consumers change
attitude towards sustainable strategies from luxury industries. And quantitative research is also required to understand the
demographic differences from more international view. It would be valuable to further explore how to transform the
positive attitude towards sustainable consumption into behavior.

References:
[1]Henninger, C.E., et al.(2017).Consumption strategies and motivations of Chinese consumers: The case of UK sustainable
luxury fashion.  Journal of Fashion Marketing and Management: An International Journal.21(3):419-434.
[2]Athwal, N., et al(2019).Sustainable Luxury Marketing: A synthesis and research agenda. International Journal of
Management Reviews.

[3]Bryman, A., E.Bell.(2011).Ethics in business research. Business Research Methods.7(5):23-56.

[4]Cervellon, M.-C.(2013).Conspicuous conservation: Using semiotics to understand sustainable luxury. International
Journal of Market Research.55(5):695-717.

[51Qu, Y., et al.(2015).Developing More Insights on Sustainable Consumption in China Based on Q Methodology.
Sustainability.7(10):14211-14229.

[6)Jain, S.(2018).Factors Affecting Sustainable Luxury Purchase Behavior: A Conceptual Framework.  Journal of
International Consumer Marketing.31(2):130-146.
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Research on Which Factors Influence Consumer Loyalty in B2C

E-commerce in Japan and China

Pan yanan(The International university of Kagoshima)

E-commerce has made a great contribution to the world economy, and the global e-commerce retail market shows
arapid growth trend, with an increasing proportion in the GDP of each country. According to data released by the United
Nations Conference on Trade and Development on April 27, 2020, more than 1.4 billion people shopped online in 2018,
and B2C e-commerce sales totaled $4.4 trillion in 2018. B2C e-commerce plays an important role in promoting the
development of the global economy. More and more B2C e-commerce enterprises are competing more and more fiercely.
E-loyalty is an important factor for online businesses to maintain competitive advantage. However, the complexity and
uncertainty of electronic loyalty in the network environment has become the bottleneck for the further development of
e-commerce.

On the basis of the previous research on e-loyalty, this study analyzes the influencing factors of E-loyalty .With the
development of information technology, consumers in different countries have different requirements for e-service
quality. Based on the literature review, my research direction will explore the relationship between e-loyalty and e-service
quality, trust, and e-satisfaction under different cultural backgrounds in Japan and China. So, the goal of my research is
going to build customer e-loyalty through the reconstruction of e-service quality dimension.
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Effect of mechandising information orientation on retailers’ performace

—NModerating role of strategic integration—

Changju Kim (Ritsumeikan Uni.)
Miao Miao (Ritsumeikan Uni.)

Bin Hu (Ritsumeikan Uni.)

Small independent retailers often pursue a merchandising information orientation to enhance their business performance.
However, despite the functions and contributions of small independent retailers in the community (Smith and Sparks,
2000) and national economies worldwide (Geyskens et al., 2015), little attention has been paid to the practical issues
related to retailers’ strategic behaviours toward buying groups. Retailer buying groups, also known as voluntary chains,
are loosely-tied, cooperative, horizontally-allied groups or network organisations (e.g., Kennedy, 2016; Sandberg and
Mena, 2015; Zentes and Swoboda, 2000). Small independent retailers are often motivated to join buying groups in
pursuit of economies of scale and protection from intensive competition with local players and large national retail chains.

To gain insight into this important area, this study aims to investigate the conditions under which small independent
retailers can improve their business performance through a focus on merchandising information orientation together with
strategic integration into a retail buying group (Figure 1).

Figure 1. Conceptual model

[ Strategic integration
H2(+)

H3(+)

MD information ] HIE) ‘(
orientation J 'L

Business performance 1

Building on recent developments in resource-based theory and literature regarding retail buying groups (e.g., Barney et
al., 2011; Campbell and Park, 2017; Hernandez-Espallardo, 2006; Sandberg and Mena, 2015; Zentes and Swoboda,
2000), we propose the following three hypotheses:

H1. Adopting a merchandising information orientation improves the business performance of small
independent retailers.

H2. Strategic integration with a buying group improves the business performance of small independent retailers.

H3. A high level of strategic integration strengthens the positive effect of merchandising information orientation on the
business performance of small independent retailers.

To address the knowledge gaps, we develop and analyse a hierarchical multiple regression model using survey data
obtained from 241 supermarket retailers in Japan that are members of buying groups. Following the procedure by Aiken
and West (1991), we mean-centred all predictor variables before creating interaction terms to avoid the multicollinearity
problem. We summarise these estimation results in Table I.
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Table 1. Regression results for business performance

Model 1 Model 2 Model 3 Model4  Results

Control variables

Market uncertainty —0.23™ —0.24™ —0.25™ —0.24™

Geographical distance —0.02 —0.02 —0.02 —0.01

Relationship length 0.01 0.01 —0.01 —0.02

Number of stores 021" 021" 022" 0.22"

Purchase ratio —0.02 —0.02 —0.04 —0.02

Affiliation —0.01 —0.01 —0.01 —0.03
Independent variable

HI. MD information orientation (MIO) 0.03 —0.01 0.04 Rejected
Moderating variable

H?. Strategic integration (SI) 0.13% 0.14" Accepted
Two-way interaction term

H3.MIO x SI 0.14° Accepted
R? 0.11™" 0.11™" 0.13"™ 0.14™
AR? 0.00 0.01 0.02
F-change 022 3.667 457"

Note: Table reports standardised coefficients; Values of VIF range from 1.03 to 1.25; p<0.10; "p <0.05; “p<0.01;™"p
<0.001

Based on Table 1, H2 (f =0.13, p <0.10) and H3 (f = 0.14, p < 0.05) are accepted, but HI (8 = 0.03, p > 0.05) is
rejected. Our results indicate that merchandising information orientation alone may not be a beneficial strategy for small
independent retailers to improve their business performance; however, optimal benefits can be achieved by combining a
merchandising information strategy with strong strategic integration with a buying group.

Key implications are presented in this study as follows. We conceptualise retailers’ merchandising information in a
model that demonstrates the link between a firm’s information strategy and its performance from the perspective of
resource-based theory; thus, this study advances our knowledge of the strategic behaviours of small independent retailers
and provides valuable information for buying groups in the retail sector. Practically, our findings highlight the potential
benefits small independent retailers can gain from buying groups when pursuing a merchandising information orientation,
which may prompt such retailers to join a buying group and actively integrate the policies and activities of the buying
group into their business strategy.
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WHAAELAREL, BENIEEERFOZ LITNZ, FEEHTIOIE BF5IZEELC, Read et al (2009)
WRTET 2 Fax—al - TabvREHNTND L&D, U7 N 7R, FEOHHE & Hik
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B0 25 < ANERBE & O AEAER % & 36 U CHRRO B2 #5312, ZHucky, FmiGofhdd s
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3 FhlkES

BIESZRITE, AREIRTICFTET 207 NI R T\ T=i2Wi=, 7 MR, 54 L il
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HOIZE->T5 (FED 2008),

AR =T 4 U TIZBNT, FOAR=YDIEBEOT-DOIZHAHMIERERA N THD, £
LT, ZOAMMEIZ S DAT—7 « RVF—EEBEZIAL, ¢ ARV E~—07T 4 TOBLENDE X
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FIBIIKREX BB, e AR—YRAR—Y & U THETHERL LT, ZOHIBMEZ NI D DD
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EDLHTUETEHDONEWHINNTT D Z L2253 > T, SERVQUAL % LB D
L, HRHBEOEE LTRECL, DESMEOHEE 1 & L TEXLND L DI o7,

P —E R TEED Well-being (7 = /LB —A 7)) IZ[ANT HAVTWHIEDY > (Grénroos and
Voima, 2013) , —E R« FIF v b -m¥y 7 (SDrYy 7)) OFMERTH HAFEILANE, B
EHHDODU 2 —A U7 b B % 5.2 5 (Vargo and Lusch, 2008) &9 FiERH D, 29 L
TEMRICHEED T, 2O —E R - v—FT7 0 WL, v XV U T AREEESICREL
TEIHBEMNRH D, ZORER, b—E R T a A FOFEENRT = VB —A U TIT5 2 D0,
UV E—A T OWEN BT D THRMER E Vo Te B X FITEREL TV,

) LTeMBEE#E S, Y= AR Lo T I EIERERICONVTIFREONGEZIFEL L 5 &
TAHON, BEAY—E 24722 (Transformative Service Research: TSR) Th b, Z Diikix 7T
BTFITOFTHEEIND LT D, 2015 FI2IE The Service Industries Journal 5% Journal
of Service Research #5112, = 512 2019 4EI213 Journal of Service Marketing FE\ZRFE 503 L F 4
HE DT TND,

A, BERY— AL 7RIS 72 0 D0 D, HEEDFIEEICRHE S RAE SN
< OBFEGRSIAASITND Z &M, ZOZLERELTND, LLens, ZIITRINT
WHIFZED TEER—E 258 L L TCEEEVEZFOL IR, BHLOT T IT
THBEOFEBNEER SN0 BT D, T, ZOEENY—E AR T 2 00 e 13 L
DEITEER SN TH A S, AIFEIE, EEF—E AL IZEDL SR DT, EUIED
X9 eMEEFIZ S W TR NIAD Y 2T O EMERT D, £DH 2T, Fi-/eh—e x4
FETEDL b DT, LD X REBENHII AT D DN ONTHRFT 5,

I. ZEAHEENROEIR

IR E T — B AT ORI R FEHEEEMSE (Transformative Consumer Research: TCR) 73
H5, Mick (2006) (ZLiUE, HED Association for Consumer Research (ACR) & FE & LT
TEAEF D 2005 12, ACR DU =7 A b ABREIT 2B WEBFEDZDIZ] L) ZA MDD
VT v T a VERIT CEMEEEDS Z L DiiE 572, Z®& X Pechmann, Price, Netemeyer,
Penaloza &\ o7z ACR DA —ITHEFEOmEME (welfare) 7 —<IZh 7 7 Lo A Hlfk
THEIEKIH LT & D, HEE, Positive Consumer Research & FESZ & #fpI L2 L 9720, =
TUIART T ¢ ZDEFENBIREL TV D EBbihvd LW HiEHiE H Y, Transformative Consumer
Research MR Z LIZ LD TH D,
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2 LT, 2005 FAaERE 5 TCR IZFEERARHIENINET 5 & 91272 %, Davis and
Pechmann (2013) (ZXuZ, 6 >0oa72Millm (Db —A 7 x2k#EL, @ACR H»HIEHL
L, @RTHA LDOLERMELRB L, ORE ML HIEZHHA L, O3 bryEs L OMRIAY7Z
AT A NEMGL, OHEES LEEE L CEET A7 — 7 RV H —ITRERRE RO D) 3
HEWVS, 29 L TCR ORI, tHERBEOEHMENEZ 51 AN DGR ZALE DT 57201
FEHIM B ORSNE T T —F 28 LY, BES L b EMEL2 BT & L9565 %
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DT OIZ, EO LD BREEEDNEIINERGTT HALERH D,

SC, HEEZEO Y 2V E—A IR M ER ST E VI, T —ER - Frsdg
ZTHY, T —ERE~OIFFEHRT LN TE D, & 2AD, koY —EvX - <
—TT 4 TR, HBREODU oV —A 7 E A LT D FREMEO B HFHEMIICIEE T D B
DTIHR o7 (Mick, 2006), WHEHALIZHOZ Y, F—E X MEEEN S, —E - U Y
— LWV TRV RA L MY —E R TS R EREI LT, DT R AL MIRBWTHE
R, HEEO T 2V —A 7 BIRERETT DA E R 72 -7 (Rosenbaum, 2015), =
D XD pfEN D TSR 1, TCRICEW TR B LWERZ H726T X 9ICho72DTH D,

TSR 1%, HA (WHEE, E¥ARY), a32=T 4, BLXOZa L AT LD )L E—A 7
Zm) LS5 TREED & 5 kBRI L OMESHIMIZEICE R 2 TH 2 LT kY, TR
HZEHET—<L LTS (Anderson et al, 2013; Ostrom et al, 2010), £V BARMIZIX, TSR
I, HEFE, XVIRHEIZITTR, %L’Cﬁ‘tﬂ“—/\\/l/i: VAT LDEROE AN L ORI Y = v
E—A U ICEE L, ENESFT DB AEOEE L ZFFOYAT TV D, RO — B AT
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VAT A ORREUGET HEER 2 — EARFOHRIESNTWNHDTHS (Rosenbaum
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V. 9z )LE— V5 ~DBEALDEEY
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U, ROT 4 70 FORREREEL TWD EEX BN,
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BATHRNT 2L 2R L TVD, 29 LERAITBE L O L2 L—a iy TRty
L= T 4 7R L OBFMENE S, FENBRBERSER STV LDOTH S,
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P —EAED FREMEICE KT 5,

ZDIED, T —A VT ASORNIR YT 4 T OBAE LT LT TR, i
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R s (FILERERE)

B — b 2O fE A 2 S & 3% Vargo and Lusch (2004) 12X 20— A« RIF o b -
nYy 7 (LLFSDwrYy”Z) X Gronroos (2006a)DV—E R -y vy s LUFSuY YY) I,
% < OMEERFEB XN OREALEZED, B> 5BE eidGm ~ R L T\ D,

ENoou Yy ZITER T HUTFEOY — AL TIE, lEAIE 7 v & R &2 HE B £ TR L,
AEALE D ERITEETITREETHH Z LR S5 (Gronroos [2008]; Heinonen et al.
[2010]; Lusch and Vargo [2014]), ©F Y, lflix 7 v/ 31 X —|2 X > THANIESN D DO TIHAR
<, BEOWHHEETCAESND L% % (Gronroos & Strandvik, 2008; Grénroos & Voima,
2013; Lusch & Vargo, 2014; Vargo et al., 2008) .

ZD XD IERLE Y vt A B OHEEBBSCE TR LAY, ~— 77 4 U 7B LT
FHIZE > THETHL L Bbhsd, 28D, TRETOY—FT 0 V7RI, L0 BV

(Hr78) %479 2 & 2 QBT BEWEE ) e S TH Y (Vargo & Lusch, 2004, 2008) , B DHE
BMIChEVIFEB LTI o726 THD (Gronroos, 2006a, 2006b)

R U7 EREPMBERNED ERTH D 2 &, MEITRE N bRt SN A 7 7 ) v T %H
B DR TERSIND LWV I B FIHEZE, BEOHBEBESAFER b~—0T7 0 7 Ox5
L72% (Heinonen et al., 2018) , L7=223->7TC, FZCEAINDI~—F7T 1 v ZIIEEROMIEA
wafttEd 52 & &7 5 (Gronroos, 2017) ., [AERIZ, Ay (2017) HIHEERECEMIND ~—
TT 4 T ERAMEIRIY— T 0 7 LR, ZHVETO 4Ps AL & TR e~ — T 1 T
WG E LTCWAERETa | ZA TRV, & 7ot 2 T{Tbhbd~—47 T 4 v AR T 5,
ZLTC, EO~Y—UT 4 7 OENE, RENBEOHEE T 0t ALAEEFMFUZAY AL, BE L
DEHMEAFERICE VEEOMIEZ D52 L ThH D LT 5,

DI LIZ72 5705 Gronroos MG T D87 le~—r T 4 7 L1E, REDBEOHE T
1 TN IA, B DSFITE S 2 SR E 2 #i% & OESEAFHAERIC I D ILAIT 52 L TH D,
BT, ==Y KOMTRAX (K 2 EEM B L 5 AViAL (FHfz, 2017) RE AT 7
VIEHZB UTZED T v =2 TikER~D AV iA% (Lipkin & Heinonen 2015) & Vo 7= &R
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